Sample Letter to Request 

Media / Business / Retailer Support

Dear (Name of media, business or retailer contact):

Small steps can make positive changes.  As the time change approaches this fall, let’s work together to remind our residents to change the batteries in their smoke alarms and carbon monoxide detectors.  Tragically, home fires kill 500 children ages 14 and under each year.

In the U.S., almost two-thirds of home fire deaths resulted from fires in homes without working smoke alarms. Forty percent of the fatal fire injuries occurred in homes with no smoke alarms at all, while 23% occurred in homes in which at least one smoke alarm was present but failed to operate. We have seen examples in our community. (Cite local examples.)

(Name of fire department) is participating in a national home fire safety campaign called Change Your Clock Change Your Battery®. Sponsored by Energizer, our fire department, and the International Association of Fire Chiefs, the program urges Americans to adopt a life-saving habit: changing smoke alarm batteries when clocks are changed back from daylight-saving time each fall. This year’s time change occurs on Sunday, November 6.

Now celebrating its 24th year, the Change Your Clock Change Your Battery program focuses on home fire safety education. We are aggressively promoting the life-saving Change Your Clock Change Your Battery message in our community and have planned many activities. For example, the (name of your city) fire department will (describe special events planned and timing).

We also want to take this time to remind citizens to change the batteries in their carbon monoxide detectors.

We need to remind community residents of the importance of installing new batteries in their smoke alarms and carbon monoxide detectors to ensure they are working in case of a fire and to prevent accidental carbon monoxide poisoning. We would appreciate (organization’s name) help by considering the following:

(Insert for Media Letters):

· Devoting news coverage about the campaign’s 24th year.

· Urging news personalities to issue the Change Your Clock Change Your Battery® program reminders on air or by airing PSAs.

· Participating in a local event.

(Insert for Retailers):

· Suggest a fire safety event such as the ones in this kit or offer to hang a banner.

(Insert for Businesses):

· Including the Change Your Clock Change Your Battery® reminder in customer invoices, employee newsletters and other communication vehicles.

· Displaying the Change Your Clock Change Your Battery reminder on company signs and bulletin boards.

We’d like to meet with you to discuss the importance of this campaign to our community and how we can work together to encourage our community to not only adopt this life-saving habit in their own homes, but, to use the extra hour to help remind those around them. We’ll call soon to determine your interest.

Sincerely,

(Name of Fire Chief)
*Claims substantiated by the National Fire Protection Association

